POST-NORMAL

The world became new while we were totally
unprepared for it. Before we are given time
to think carefully about things, what we like,
dislike, agree with, disagree with,

our once-familiar everyday life continues

to change. So we try to catch up with

the changes, and in our rush many ideas
spring up and disappear. What’s important
in product design now is to try to face

the things around us anew. To take a deep

look at the value of continuing to be lastingly

and broaly loved. To end not only with an idea,

but to think through every detail,
to be persistent, and give shape to a product.

KOKUYO DESIGN AWARD 2021
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Milla & Erlend: Milla Eveliina Niskakoski, Erlend Storsul Opdabhl
[FZYIbyT*—4%14%— / Desktop Organizers]
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In 2020, many found themselves in uncertain situations, with new or altered envi-
ronments for productivity. We designed a set of desktop organisers that will allow
people to naturally create a connection to their new work environment, enabling their

tools, space and mind to meet in a new context.
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The idea, the design, and the answer to the theme were perfect. | was also impressed by the attention given to
the details of the design and presentation video. Even though the idea of origami is common, the unique struc-
ture of creating a box-shaped bottom is fresh and the logo design also has features that’s unique to this design.
It stretches our imagination and demonstrates possibilities of it being developed into various forms, such as a
printed version and ones in different sizes. Rather than stopping at use for desks, it would also be fun to place
many of them at hair salons or nail salons.
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When evaluating the novelty of the idea, the beauty of the design, and the strength for commercial launches, this
design fulfilled all of them. It also fitted the theme and is sustainable in terms of materials and distribution. The
idea of origami has existed from long ago. But it's not just about folding—it also has a beautiful form. The folding
system is also excellent, so | think we can develop it into chairs and furniture by upsizing it.
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Out of 1,401 entries, this design shone through from the beginning. I highly valued its idea, quality, and pos-
sibilities to be expanded and developed. It was the design all the judges wanted to “appreciate.” Beyond its
beautiful shape, | was surprised to know in the final presentation that this idea was inspired by “moving homes,”
the changes of life. | hope this design will be a proposal for thinking about lifestyles in the future, going beyond
borders.
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Using paper as a material often makes the actual product appear less well developed than you expected. How-
ever, the quality and shape of this design were far more beautiful than | expected. The designers’ skills were
demonstrated not only in the quality of design, texture, and color, but also in how well developed the design
is, which was reached through a repeated process of trial and error to pursue commercial launches. Paper is
cheaper than other materials, so it can be delivered to more people. | thought the way of creating new values in
materials that were not so special was also fresh.
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When | first saw this entry in the Initial Judging, | didn’t think much of it because there are many products out
there that you make by folding paper. However, when | actually assembled it, | understood how amazing this
work was, realizing how carefully the shape was thought out. It had a sturdy, solid shape and the back side
was also clean. It was stable in every aspect, and | felt the possibility of developing it into a variety of things.
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When | actually assembled it, | found it to be very well thought out. I'd like to give it a commercial launch, and
also hope that we can come up with other applications besides the desktop organizer together.
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BRIRH T 5 $h%E / Leaden, the sensory pencil collection
Soh YunPing
[$2% / Pencil]
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Humans instinctively understand the properties of objects based on features such
as how dark the colors are. These pencils take advantage of that. The hardness and
density of the lead are represented by the colors and shapes of the pencils through
variations in luster and darkness. This enables people to enjoy using the pencils in
more sensory ways. The idea is that everyone can understand the unique properties

of objects by feeling them with their hands and looking at them with their eyes.




JRE/ XX/ Caliper for kids
IL# K7 / Koji Yamaura

[/%2Z / Caliper]

IELAENE-ENTHETRPEEW/ FZ2, BEO/FARIELLTOMSK
P, FHRIETL)EFANGEROALNEMAIBE I FEAEHY LA,
ARE/FRR/FRBDOBIADOHBEENBL TN ThEHBEICL L FHA
HONE"TT, APHEZIERB T/ XX EFERTSI2ET. OEYDES
FUTECEBBRKICEREES “H3" EWITAE LU ELCERZ EPFHEET,

A Caliper is a measuring tool especially for professionals such as designers, engi-
neers, and architects. However, it has a strong impression as a complicated tool,
only suitable for creative specialists. “Caliper for kids” is a stationery product for
kids that splits four functions of a caliper in a fun and intuitive way to allow them to
approach tools and use them easily. By using a caliper as an extension of learning
about circles and spheres, they can get interested not only in the things around them

but also in the tools themselves, making the “measuring” more fun.




FUIZENH D YA K ML/ Study Partner Bottle

HABZEEE / Yasuaki Matsuura
[ / Water bottle]

SIRMVEFEIAPEATOET, REANOBRICNZ. BSEBREFHOBR
TZEDERAMEHIER S TEY, BRPLEORFLNOLICIT MK IILE
BZEPERBIIEVELE, FRETH. IR EXED—HELTRA. B
D EEEBRLELE, BATEDISTHEORTV. ThPSORVOSHIC

Vol EHFLWAEZLA—FTT,
e

More and more people are using reusable water bottles. In addition to being envi-
ronmentally friendly, drinking water frequently is also being recommended nowadays
to help prevent infection. So it’s now normal for people to keep their own reusable
bottle on their desk while studying and working. This design interprets a reusable
bottle as a piece of stationery, and aims to provide the optimal form for that. It’s easy
to use and won'’t fall over or roll around. This new standard will be the perfect partner

for how we’re going to learn in the future.
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EARE / Kei Aoki

[ X+ —/ Major]
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L-Measure is a tape measure with a large L-shaped metal tip at the end. Since
the L-shaped part has scale markings on it, you can accurately measure in two
directions, such as thickness. You can also use it like calipers to measure spherical
objects by sandwiching them between the L-shaped part and the body —something
you can’t do with conventional tape measure. A minor change of shape has created
a POST-NORMAL tape measure that can be used in even more situations.
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MULTI COLOR VISION

raw: GllIE4#% ®WMAHEA / Nanae Ishikawa Kento Unemi
[#5—~>/ Colored pens]
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It's said that one out of 20 Japanese men has a color vision deficiency (color blind-
ness). MULTI COLOR VISION is a set of pens labeled with colors as perceived by
people with normal color vision and as perceived by people with three types of color
vision deficiency. The red you see might not be the same as the one the person next
to you sees. You might’ve never really cared much about how colors look to other
people, but now these pens will help you raise your awareness —and be a little more

considerate when it comes to colors.

Nylr=y Ry RCKINy =3 / Package of pen, Pen of package
E&I%H / Taito Hasegawa

[~>/ Pen]
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This design fuses together a pen and its package. The package is made of recycled
paper, and also serves as a pen just as it is. This helps reduce the plastic used in
the package and body. People often paradoxically think that it’s fine to throw things
away as long as they’re made of recycled paper. In contrast to that, this design takes
full advantage of recycled paper’s unique warmth and pliability, and applies them to
pen bodies. In addition to making the pens environmentally friendly, a ot of attention

has been paid to the details, so that people will love them purely as objects.
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[&3L + #1<— /Incense holder and Timer]
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Let’s take five when this is finished. In today’s society, we can measure time more
accurately and things have become more convenient. On the flip side of that, we now
find ourselves rushing through life bound up by time. This design is an incense holder
with a ring. Hang the ring on an incense stick, and as the stick burns, the ring drops

onto the tray, making a sound and telling us that time has passed.

NURIKAMI — Z # — / NURIKAMI — Spreading paper —

NEW + YOSHIOKA::
RABA SMEAN/ Shunta Sakamoto Shunsuke Yoshioka
[#2 ¥}/ Spreadable coating]

[BR] &V BMOFLVWHEFORETT, HIAPAVRIIBbW EHLAL
N, BEBEREXvINALEATHEY, BEGE/ICRBIET. BESTRO
BREXHEEEMMTEIIEN TEIZRTYT, BEEDENE. BYXFMY 217 H
ICADETEADIEDTEET, YATFEUTARFIANLDEDFRICH B
52, BABRULALBOBHEH-EBREETHLVERICBFRAATVL
DEEBVET,

This is an idea for a new form of paper: a spreadable coating. Add warmth to glass
or your smartphone, or turn a wall into a huge canvas. Coat things around you with
this spreadable paper, and you can add to them the unique texture and functionality
of paper. You can also mix the coatings to change the colors and textures as you
please. The surging wave of sustainability and digitization happening now is pre-
cisely why the familiar charm of paper will take on freer forms and integrate itself

into the new era.



Ghost Beans
Yuliia Polozova

[(BOBVWREDHLWVHEF / New look on formless furniture]
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IIn the future what is normal for us now won’t be normal anymore. This product is a
furniture design that challenges expectation of society. The bean bag chair, that by
the look of it is soft or even strangely formed liquid, must raise a lot of questions in
one’s head. As in, will it fall apart if | sit there? Is it even possible for me to sit on it?
The GHOST BEANS symbolise the discomfort a person goes through when being
introduced to something new, opposed to familiar sensations. When completely nor-
mal things start being perceived as abnormal, that is when POST-NORMAL defines

its beginning.
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The level of the KOKUYO DESIGN AWARD has been rising every year, and the scope of the eval-
uation has been changing from something “physical” to something “abstract” over the past few
years. In response to the global change that occurred in 2020, we thought about going back to
the roots of AWARD again to rediscover the values of products. That’s how we decided this year’s
theme of “POST-NORMAL.” As a result of this, we had a large collection of product ideas that
were realistic and interesting. | received a good impression and had a satisfying round of judging.

| was concerned about the title “POST-NORMAL,” because | was worried that we’d get works
linked to the “coronavirus pandemic,” or “social distancing.” But many people thought out ideas
considering what must be created after experiencing the post-normal. We’d been calling for de-
signs that “focused on products,” so we had a collection of entries with powerful product design.
In particular, | was highly amazed by the finalists as they made the giant leap from the Initial Judg-
ing to the Final Judging. The designers from overseas won the Grand Prix, and the proposal born
out of a context that's different from Japan brought fresh air into the AWARD.

The KOKUYO DESIGN AWARD is a creative competition created from a collaboration of three
participants: entrants, judges, and KOKUYO. By setting this year’s theme, | wanted to see how
we should consider and live in the new normal after experiencing the pandemic, and how entrants
would express it as a designer. They answered this year’s “abstract” question of POST-NORMAL
with “physical” items, and we had a typical competitive design competition. | was able to see the
diverse qualities of designers who created products that would reach the hands of many people.
It was a very meaningful and enjoyable experience.

| believe “POST-NORMAL” was a difficult theme, but it gave us a great opportunity to reconsider
a fundamental concept of what normal was like and think about what was really important as we
look towards the future. Each entrant understood the intentions behind the theme and proposed
original ideas and designs, so | think the competition was very constructive. Both the winners of
the Grand Prix and the Merit Awards evoke the future that the KOKUYO DESIGN AWARD upholds.
The entries that didn’t win an award also had many great points as proposals of product design
and, generally speaking, were of high quality.

This was my sixth time as a judge, and we asked the entrants more strongly than ever to create
products. All of the finalists presented excellent works and showed us astonishing new perspec-
tives. Some people might’ve thought that they could have come up with the same ideas too when
they saw them. In reality though, those kinds of the things are very hard to pick up on. There are
many things like that in the world. Through judging, | felt anew the possibilities of the KOKUYO
DESIGN AWARD in which a wide variety of people can participate and the opportunity it gives for
many people to look carefully at various things.

Through the entries presented under the theme of “POST-NORMAL,” | once again realized the
importance of continuing to take on challenges even in times of uncertainty and difficulty, and
it encouraged me. | believe that the organizer’s mission is to create opportunities for people to
seriously face up to challenges and to come up with new things. I'm also delighted that the design
from overseas won the Grand Prix and that we received a large number of great works. This year,
KOKUYO announced its long-term-vision to “be Unique,” and declared its resolve to become a
company that continues to stimulate creativity. I'd like to work toward making this AWARD an
exciting event and encourage more people to participate in it.
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Founder, Art Director & Creative Director of KIGI Co., Ltd.

Ryosuke Uehara was born in Hokkaido in 1972, and graduated from the Faculty of Art and Design
at Tama Art University. He worked at DRAFT Co., Ltd., and established KIGI in 2012 with Yoshie
Watanabe. He seeks new perspectives on artistic creation through his activities, which include
art direction and product design for many companies and brands, establishing the KIKOF brand
with craftsmen of traditional arts in Shiga Prefecture, and running OUR FAVORITE SHOP, a gallery
and own-brand store. He has won the Tokyo ADC Grand Prix, the Tokyo ADC Membership Award,
and the 11th Yusaku Kamekura Design Award, to name a few. He held KIGI WORK & FREE, a
large-scale solo exhibition, at Utsunomiya Museum of Art in July 2017. In 2018, he participated
in the Hojoki Shiki Exhibition at the Echigo-Tsumari Art Triennale 2018 by designing the Yoigoma
standing bar.
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Chief Creative Officer of Whatever

Masashi Kawamura is the Chief Creative Officer and co-founder of Whatever. After working as
a creative director at creative agencies around the world—including BBH, 180, and Wieden &
Kennedy—he established creative lab PARTY. He worked as a creative director there while also
serving as the CEO of PARTY NY and Taipei, and was in charge of all global business projects
for those companies. Then in 2019, he founded new creative studio Whatever, and took up the
position of Chief Creative Officer. He is involved in a wide range of projects, including campaign
programs for numerous global brands, product design, development of TV programs, and music
video production. He has won many awards around the world, including at the Cannes Lions
International Festival of Creativity. He was selected by the American magazine Creativity as one
of the Creativity 50, a list of the world’s most notable creators and innovators, and was also
selected for Fast Company’s list of the 100 Most Creative People in Business, and AERA’'s 100
People Breaking Out of Japan.
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Founder of Atelier Tsuyoshi Tane Architects / Architect

Tsuyoshi Tane is an architect. Born in Tokyo in 1979, he established Atelier Tsuyoshi Tane Archi-
tects and, now based in Paris, France, he works on many projects in Europe, Japan, and other
parts of the world. His works include Estonian National Museum (2016), New National Stadium
Kofun Stadium (proposal) (2012), LIGHT is TIME (2014), Todoroki House in Valley (2018), Hirosaki
Museum of Contemporary Art (2020), among others. He has received numerous awards, including
the French Ministry of Culture Architecture Prize (2007), 67th Japanese Ministry New Face Award
of Minister of Education Award for Fine Arts, and Architect of the Year 2019, AFEX Grand Prix
2021. He has also been nominated for the Mies van der Rohe Award.
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Designer

Teruhiro Yanagihara was born in Kagawa Prefecture in 1976. He is a designer, and established
his own studio in 2002. With the idea of designing environments for designing, he is engaged in
a number of design projects — spatial design, product design, and everything in between—that
go beyond the boundaries of countries and genres. He has also been a part of the launching of
several new brands as a creative director. His activities are currently based in Osaka, France, Den-
mark,and the Netherlands. Some of his works have their place in the permanent collections of
the Stedelijk Museum Amsterdam, and the CNAP (Centre national des arts plastiques), to name a
few. He is also the co-author of several books, including Real Anonymous Designs (from Gakugei
Shuppansha), Design manners from 11 designers between 2000 and 2009 (Rikuyosha).
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Founder, Art Director & Designer at KIGI Co., Ltd.

Yoshie Watanabe was born in Yamaguchi Prefecture in 1961, and graduated from Yamaguchi
University. She worked at DRAFT Co., Ltd., and established KIGI with Ryosuke Uehara in 2012.
Besides being a graphic designer, she engages in product and fashion design. She has been
involved in product planning at D-BROS, created the fashion brand CACUMA in collaboration with
Hobonichi, and established the product brand KIKOF with craftsmen of traditional arts in Shiga
Prefecture, to name some of her activities. She also creates artwork in her free time and holds
exhibitions to present them. In 2015, she opened OUR FAVORITE SHOP, a gallery and own-brand
store, in Shirogane, Tokyo. Through Little More Books & Store, she has published the picture
books BROOCH, UN DEUX, and Journey, as well as KIGI and KIGI_M, which sho wcase her work
and those of other artists. She has won the Tokyo ADC Grand Prix and the 19th Yusaku Kamekura
Design Award, among other honors.
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KOKUYO Co., Ltd. President and CEO

Hidekuni Kuroda joined KOKUYO Co., Ltd. in April 2001. After working in corporate sales for the
office furniture department and taking a Corporate Planning Department Manager position, he
became the President of KOKUYO FURNITURE Co., Ltd. In 2015, he became the President of
KOKUYO Co., Ltd. KOKUYO established the following as their mission statement for the future:
KOKUYO aims to be a Life & Work Style Company that enriches society by providing value through
our products and services to enhance customers’ creativity and to deliver improvements to their
Quality of Life so that they can work, learn, and live better. To this end, starting in 2019, the
company is working to achieve a second mid-term management plan that focuses on acquiring
capacity for sustainable growth.
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ORGANIZER / KOKUYO CO., LTD.
SPONSOR / DESIGN MAGAZINE AXIS
ART DIRECTION & DESIGN / KIGI
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